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Connecting Great Ideas and Great People

Social & Search

Social Web = User Generated Content
(UGC)
Content is King, Linking is Golden
Areas of UGC

Listservs vs. eGroups

Resource Library
Shared Templates/Docs
Videos/Podcasts

Presentations
Video Recording
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Listserv 2.0 = eGroups
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AGENDA

e Social & Search

* Expose Your Content

e Listserv 2.0 = eGroups

¢ Chapters/Components/Syndication
« 3D Virtual Worlds

Pay For Access — Documents/Files/Directory
(recruiters)

Engagement/Retention

Buyer’s Guide 2.0

www.asaecenter.org
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Expose your content!

Opportunities
eGroups
News Service
Resource Library
User Profiles

Recognize the Value Areas (time)
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Chapters/Components/Syndication

Revenue Strategy
Banners
User Generated Content
Job Bank
Buyer’s Guide
New Members
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Broward County Chapter
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RIMS in Canada
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Why Run a Virtual Event?

Diversify Revenue Streams
Geographical Outreach
New Audience
On-Demand Conference
Cost Effective
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Greater Engagement = Improved Retention

Social Web = Engagement Channel
Create Activity Points
Points = Prizes (MVM)

Recognize Participation (Engagement)
Profile your Most Valuable Member

Magazine

Home Page
Newsletters
Conference
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3D Virtual Worlds

http://www.snama.org/virtualevent

http://www.snama.org/virtualeventpresentation

Pay For Access

eGroups

Job Bank

Presentations/Session Recordings
Webinars

Chapter Meeting/Speaker Records
Other areas???
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Recognizing Engagement

Print Magazine Exposure
Professional URL 3]
Social Badging

Digital Ribbons ﬁ

Nefworking
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Andy Steggles

Hagher Logic, LLC
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Buyer’'s Guide 2.0 — Brainstorming Session

New revenue model
Member feedback
What happens with negative feedback?
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Contact Information

Andy Steggles

andy@higherlogic.com

Chief Operating Officer & Social Strategist
Higher Logic, LLC

Presentation will be available from:
http://www.snama.org/andysteggleslibrary
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